Product Life Cycle – Worksheet 1
NAME:  _________________________________________________
There are five stages in the Product Life Cycle. These give an idea of where the product is in its lifetime – a bit like a human life. 

	Exercise    Match the features to the correct stages of the Product Life Cycle by writing each statement number in the correct box.


Features of the Product Life Cycle stages

	Development
	Introduction
	Growth
	Maturity
	Decline
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	1 The product is no longer offering what customers want, or it has been made out of date due to advances in technology.

	2 Costs are high with no sales.

	3 Costs of manufacturing may still be high as investment is made, for example, in machinery or equipment.

	4 Customer awareness increases and sales and profits start to rise. 

	5 Extension strategies might be planned for at the end of this stage or at the beginning of the decline stage.

	6 The product is in a highly competitive market.

	7 If a product is likely to damage the business’s reputation it may be withdrawn.

	8 Weak brands often disappear at this stage, as they cannot compete.

	9 The product might have a monopoly in the market.

	10 Not launched yet, so no sales.

	11 Price will be set to reflect the type of product.

	12 Product is launched on to the market.

	13 Product may get withdrawn at this stage.

	14 Profits are still good.

	15 Promotion to raise awareness of the product is critical.

	16 Promotion to try and maintain market share – money spent on reinforcing the brand image or packaging.

	17 Research stage.

	18 Rising profits mean that other businesses start to take interest in the product.

	19 Sales are low and costs high.

	20 Sales continue to rise, but the rate at which they rise starts to become less steep. 

	21 Some businesses will stop their marketing to cut costs but will still make some profits between now and when the product is finally withdrawn (e.g. a product that is part of a range or a spare part for another product).

	22 Some products will have extension strategies launched for them to start to increase sales again, for example by changing the product’s design or use.  

	23 The marketing plan is being prepared.

	24 The product’s sales and profits start to fall.














